SAMPLE OP-ED AND GENERAL TIPS
Sample Op-Ed:

As the Senate and House grapple with agreeing on a stimulus package that will rejuvenate our economy and get people back to work, one area being targeted for the chopping block is a $500 million initiative that focuses on prevention and health promotion. Set aside those images of screening everyone for high cholesterol and osteoporosis—lots of pills for those conditions for which the evidence is equivocal. Think instead of improving the odds that high risk mothers and their infants will not only survive and thrive, but cost society less by early home (nurse) visitations. Under a rigorously tested and proven program, this should be the norm rather than the exception!
[PROBLEM  IDENTIFICATION]
Poor and minority populations continue to disproportionately suffer from disparities in health care versus other populations. In order to address these disparities and manage the overwhelming prevalence of diseases in low-income neighborhoods, nurses have already been conquering institutionalized barriers. For example, Harriet Kitzman, PhD, RN, FAAN, successfully developed the Nurse-Family Partnership – a program that helps first-time parents in low-income communities give their children a better start through a nurse-home visitation schedule – and lessen the prevalence of high-risk pregnancies in the inner-city.  [EDGE RUNNER SOLUTION]
Additionally, the Washington State University Institute for Public Policy found that this program had the highest return on investment among all home visiting and child welfare programs evaluated. Overall, it provided a net benefit to society of $17,180 (in 2003 dollars) per family served, which equates to a $2.88 return per dollar invested in the program, initially. And, for the higher-risk families now served by the program, a 2005 RAND Corporation analysis found a net benefit to society of $34,148 per family served, with the bulk of the accruing to government. [EDGE RUNNER SUPPORTING DATA]
With such overwhelmingly positive statistics, how can legislators ignore the presence of our own American healthcare warriors: nurses? The aforementioned is just one of the effective solutions that nurses have already developed to help an ailing health care system.  It is time for our legislators and health care colleagues to fully incorporate nurses as our fractured health care system undergoes fundamental reform. Change starts today. [CONCLUSION]
*CAUTION: DO NOT USE THIS OP-ED VERBATIM; NEWSPAPERS DEMAND EXCLUSIVITY. 

*SEE BELOW FOR TIPS ON SUBMISSION/WRITING.
How to Submit an Article to the Op-Ed Page 

Op-Eds contacts for any major publication (top-tier, and otherwise) can be generally found via the “Contact Us” icon on their general Web site. 

General Tips: 
· Limit your Op-Ed to 650 words. 

· When submitting your Op-Ed, stick to a single idea to effectively persuade readers and keep their attention focused on the most important issues.

· Boil your argument down to no more than three major points. 

· Use simple, short sentences. 

· Avoid fancy words and jargon. 

· Lop off dangling clauses. 

· Eliminate passives (example: Change "This bill was written by Senator Blow Hard" to "Senator Blow Hard wrote this bill."). 
· Make your paragraphs short--no more than three sentences each. 

· Close on a strong note. 

· A short, powerful last paragraph should drive your point home.
· Draft the meat of your argument, coming up with a good idea and developing it to a strong conclusion. 
· Once you have the "meat" of your op-ed, wait for a good "news hook" -- for example, when a national poll comes out saying that 56 percent of Americans favor assisted suicide, or when the U.S. Supreme Court announces the date it will hear arguments in an important disability case.
· The key here is "news hook." The issue you are commenting on should be in the news. If it hasn't been in the news, chances are that editors won't be interested in an op-ed piece on it, either.
· Use this "news hook" and lead your op-ed with that. 
· If you're a recognized expert, or a national nursing/health care leader, you should aim big -- The Washington Post, New York Times, Wall Street Journal, or your big city newspaper. Any big paper will do -- but it makes sense that if the Supreme Court case is coming out of California, you might find that a big California paper like the Los Angeles Times is interested in your op-ed. Don't forget your local hometown paper, though. It's easier to start locally.

